Index to The Journal, Volume 28 








The Journal of Business Communication 
Index to Volume 28, Numbers 1-4 





Suzanne Kissinger & Joella Hayes 


This index covers Volume 28 of The Journal of Business Communica- 
tion. It is arranged by author/title, title/author, and keyword. Reviews 
are indexed separately. 

The numbers 28:1:87-92:Winter 1991 represent the volume, issue, 
page numbers, and date respectively. In the case of reviews, only the 
beginning page of the review is given. The name appearing at the end of 
each review citation is that of the reviewer or review editor. The author 
index includes the names of all the authors; when there is more than one 
author for any article, entries are made under the name of the coauthors 
also. The title and keyword indexes together provide a subject approach. 

The Index to Volumes 1-10 was published in Summer 1976 (Volume 
13, Number 4); the Index to Volumes 11-16 was published in Fall 1979 
(Volume 17, Number 1). Subsequent indexes have appeared annually; 
the preceding volume’s index appears in the first issue of the subsequent 
volume. 


AUTHOR’/TITLE INDEX 


Allerheiligen, Robert and Allen J. Wedell/Computer Assisted Writing Instruc- 
tion: Is It Effective? 28:2:131-140:Spring 1991. 

Arsbary, Jonathan H. and Patricia Staples/Improving Administrator/Nurse 
Communication: A Case Study of “Management by Wandering Around.” 
28:2:101-112:Spring 1991. 

Baker, Margaret Ann/Reciprocal Accommodation: A Model for Reducing 
Gender Bias in Managerial Communication. 28:2:113-130:Spring 1991. 
Banard, Janet/The Information Environments of New Managers. 28:4:312- 

324:Fall 1991. 

Barker, Randolph T. and C. Glenn Pearce/A Comparison of Business Com- 
munication Quality between Computer Written and Handwritten Samples. 
28:2:141-151:Spring 1991. 

Beason, Larry/Strategies for Establishing an Effective Persona: An Analysis 
of Appeals to Ethos in Business Speeches. 28:4:326-346:Fall 1991. 

Byers, Peggy Yuhas and James R.Wilcox/Focus Groups: A Qualitative Oppor- 
tunity for Researchers. 28:1:63-78:Winter 1991. 

Compton, D. Chad, Kim White and Sue DeWine/Techno-Sense: Making Sense 
of Computer-Mediated Communication Systems. 28:1:23-44:Winter 1991. 





102 The Journal of Business Communication 29:1:Winter 1992 





DeWine, Sue, D. Chad Compton and Kim White/Techno-Sense: Making Sense 
of Computer-Mediated Communication Systems. 28:1:23-44:Winter 1991. 

Fine, Marlene G/New Voices in the Workplace: Research Directions in Multi- 
cultural Communication. 28:3:259-276:Summer 1991. 

Forman, Janis/Collaborative Business Writing: A Burkean Perspective for the 
Future Research. 28:3:233-258:Summer 1991. 

Graham, Gerald H., Jeanne Unruh, and Paul Jennings/The Impact of Nonver- 
bal Communication in Organizations: A Survey of Perceptions. 28:1:45- 
62:Winter 1991. 

Harcourt, Jules, Virginia Richerson, and Mark J. Wattier/A National Study of 
Middle Managers’ Assessment of Organization Communication Quality. 
28:4:348-365:Fall 1991. 

Hildebrandt, Herbert W., Robert E. Quinn, Priscilla S. Rogers, and Michael P. 
Thompson/A Competing Values Framework for Analyzing Presentational 
Communication in Management Contexts. 28:3:213-232:Summer 1991. 

Jennings, Paul, Gerald H. Graham, and Jeanne Unruh/The Impact of Nonver- 
bal Communication in Organizations: A Survey of Perceptions. 28:1:45- 
62:Winter 1991. 

Libaye, Mohan R. and David A. Victor/Cross-Cultural Business Communica- 
tion Research: State of the Art and Hypotheses for the 1990s. 28:3:277- 
300:Summer 1991. 

Limaye, Mohan and Richard Pompian/Brevity versus Clarity: The Com- 
prehensibility of Nominal Compounds in Business and Technical Prose. 
28:1:7-22:Winter 1991. 

Matthews, K. Michael and Reed Nelson/Network Characteristics of High-Per- 
forming Organizations. 28:4:367-386:Fall 1991. 

Nelson, Reed and Michael K. Matthews/Network Characteristics of High-Per- 
forming Organizations. 28:4:367-386:Fall 1991. 

Pearce, C. Glenn and Randolph T. Barker/A Comparison of Business Com- 
munication Quality between Computer Written and Handwritten Samples. 
28:2:141-151:Spring 1991. 

Pompian, Richard and Mohan Limaye/Brevity versus Clarity: The Com- 
prehensibility of Nominal Compounds in Business and Technical Prose. 
28:1:7-22:Winter 1991. 

Quinn, Robert E., Herbert W. Hildebrandt, Priscilla S. Rogers, and Michael P. 
Thompson/A Competing Values Framework for Analyzing Presentational 
Communication in Management Contexts. 28:3:213-232:Summer 1991. 

Reinsch, Lamar/Editorial: To Make a Difference. 28:1:5:Winter 1991. 

Reinsch, Lamar/Editorial: Boundaries and Banners. 28:2:97-99:Spring 1991. 

Reinsch, Lamar/Editorial: What is Business Communication? 28:4:305- 
310:Fall 1991. 

Reinsch, Lamar/State of the Journal in 1990: A Report from the Editor. 
8:1:79-80:Winter 1991. 





Index to The Journal, Volume 28 103 





Richerson, Virginia, Jules Harcourt, and Mark J. Wattier/A National Study of 
Middle Managers’ Assessment of Organization Communication Quality. 
28:4:348-365:Fall 1991. 

Rogers, Priscilla S., Robert E. Quinn, Herbert W. Hildebrandt, and Michael P. 
Thompson/A Competing Values Framework for Analyzing Presentational 
Communication in Management Contexts. 28:3:213-232:Summer 1991. 

Shelby, Annette N./Applying the Strategic Choice Model to Motivational Ap- 
peals: A Theoretical Approach. 28:3:187-212:Summer 1991. 

Smeltzer, Larry R. and James E. Suchan/Guest Editorial: Theory Building and 
Relevance. 28:3:181-186:Summer 1991. 

Suchan, James E. and Larry R. Smeltzer/Guest Editorial: Theory Building and 
Relevance. 28:3:181-186:Summer 1991. 

Staples, Patricia and Jonathan H. Arsbary/Improving Administrator/ Nurse 
Communication: A Case Study of “Management by Wandering Around.” 
28:2:101-112:Spring 1991. 

Thompson, Michael P., Robert E. Quinn, Herbert W. Hildebrandt, and Priscilla 
S. Rogers/A Competing Values Framework for Analyzing Presentational 
Communication in Management Contexts. 28:3:213-232:Summer 1991. 

Unruh, Jeanne, Gerald H. Graham, and Paul Jennings/The Impact of Nonver- 
bal Communication in Organizations: A Survey of Perceptions. 28:1:45- 
62:Winter 1991. 

Victor, David A. and Mohan R. Limaye/Cross-Cultural Business Communica- 
tion Research: State of the Art and Hypotheses for the 1990s. 28:3:277- 
300:Summer 1991. : 

Wattier, Mark J., Jules Harcourt, and Virginia Richbrson/A National Study of 
Middle Managers’ Assessment of Organization Communication Quality. 
28:4:348-365:Fall 1991. 

Wedell, Allen J. and Robert Allerheiligen/Computer Assisted Writing Instruc- 
tion: Is It Effective?. 28:2:131-140:Spring 1991. 

White, Kim, D. Chad Compton and Sue DeWine/Techno-Sense: Making Sense 
of Computer-Mediated Communication Systems. 28:1:23-44:Winter 1991. 

Wilcox, James R. and Peggy Yuhas Byers/Focus Groups: A Qualitative Oppor- 
tunity for Researchers. 28:1:63-78:Winter 1991. 


TITLE/AUTHOR INDEX 


Applying the Strategic Choice Model to Motivational Appeals: A Theoretical 
Approach/Annette N. Shelby. 28:3:187-212:Summer 1991. 

Boundaries and Banners/Lamar Reinsch. 28:2:97-99:Spring 1991. 

Brevity versus Clarity: The Comprehensibility of Nominal Compounds in 
Business and Technical Prose/Mohan Limaye and Richard Pompian. 
28:1:7-22:Winter 1991. 

Collaborative Business Writing: A Burkean Perspective for Future Re- 
search/Janis Forman. 28:3:233-258:Summer 1991. 





104 The Journal of Business Communication 29:1:Winter 1992 





Comparison of Business Communication Quality between Computer Written 
and Handwritten Samples/C. Glenn Pearce and Randolph T. Barker. 
28:2:141-152:Spring 1991. 

Competing Values Framework for Analyzing Presentational communication 
in Management Contexts/Robert E. Quinn, Herbert W. Hildebrandt, 
Priscilla S. Rogers and Michael P. Thompson. 28:3: 213-232:Summer 1991. 

Computer Assisted Writing Instruction: Is It Effective?/Allen J. Wedell and 
Robert Allerheiligen. 28:2:131-140:Spring 1991. 

Cross-Cultural Business communication Research: State of the Art and 
Hypotheses for the 1990s/Mohan R. Limaye and David A. Victor. 28:3:277- 
300:Summer 1991. 

Focus Groups: A Qualitative Opportunity for Researchers/Peggy Yuhas Byers 
and James R. Wilcox. 28:1:63-78:Winter 1991. 

Impact of Nonverbal Communication in Organizations: A Survey of Percep- 
tions/Gerald H. Graham, Jeanne Unruh, and Paul Jennings. 28:1:45- 
63:Winter 1991. 

Improving Nurse/ Administrator Communication: A Case Study of “Manage- 
ment by Wandering Around”/Jonathan H. Amsbary and Patricia J. Staples. 
28:2:101-112:Spring 1991. 

Information Environments of New Managers, The/Janet Barnard. 28:4:312- 
324:Fall 1991. 


National Study of Middle Managers’ Assessment of Organization Communica- 
tion Quality, A/Jules Harcourt, Virginia Richerson, and Mark J. Wattier. 


28:4:348-365:Fall 1991. 

Network Characteristics of High-Performing Organizations/Reed Nelson and 
K. Michael Matthews. 28:4:367-386:Fall 1991. 

New Voices in the Workplace: Research Directions in Multicultural Com- 
munication/Marlene G. Fine. 28:3:259-276:Summer 1991. 

Reciprocal Accommodation: A Model for Reducing Gender Bias in Managerial 
Communication/Margaret Ann Baker. 28:2:113-130:Spring 1991. 

State of the Journal in 1990: A Report from the editor/Lamar Reinsch. 28:1:79- 
80:Winter 1991. 

Strategies for Establishing an Effective Persona: An Analysis of Appeals to 
Ethos in Business Speeches/Larry Beason. 28:4:326-346:Fall 1991. 

Techno-Sense: Making Sense of Computer-Mediated Communication Sys- 
tems/D. Chad Compton, Kim White, and Sue DeWine. 28:1:23-44:Winter 
1991. 

Theory Building and Relevance/Larry R. Smeltzer and James E. Suchan. 
28:3:181-186:Summer 1991. 

To Make a Difference/Lamar Reinsch. 28:1:5:Winter 1991. 

What is Business Communication?/Lamar Reinsch. 28:4:305-310:Fall 1991. 





Index to The Journal, Volume 28 





KEYWORD INDEX 


ACCOMMODATION/28:2:113-130:Spring 1991. 

BREVIT Y/28:1:7-22:Winter 1991. 

BURKE/28:3:213-232:Summer 1991. 

BUSINESS COMMUNICATION/28:4:305-310:Fall 1991. 

CHURCHES/28:4:367-386:Fall 1991. 

CLARITY/28:1:7-22:Winter 1991. 

COLLABORATIVE WRITING/28:3:213-232:Summer 1991. 

COMPETING VALUES/28:3:213-232:Summer 1991. 

COMPUTER/28:1:23-44:Winter 1991; 28:2:131-140:Spring 1991; 
28:2:141-152:Spring 1991. 

CROSS-CULTURAL/28:3:277-300:Summer 1991. 

DEFINITIONS/28:3:181-186:Summer 1991; 28:4:305-310: Fall 1991. 

EDITORIAL/28:1:5:Winter 1991; 28:2:97-99:Spring 1991; 28:3:181 
186:Summer 1991; 28:4:305-310:Fall 1991. 

ETHOS/28:4:326-346:Fall 1991. 

FOCUS GROUPS/28:1:63-78:Winter 1991. 

GENDER BIAS/28:2:113-130:Spring 1991. 

HEALTH CARE/28:2:101-112:Spring 1991. 

JOURNAL /28:1:79-80:Winter 1991. 

MANAGEMENT/28:2:101-112:Spring 1991. 

MANAGEMENT COMMUNICATION/28:4:305-310:Fall 1991. 

MANAGERS /28:4:312-324:Fall 1991; 28:4:348-365:Fall 1991. 

MEDIATED COMMUNICATION/28:1:23-44:Winter 1991. 

MULTICULTURAL/28:3:259-276:Summer 1991. 

NOMINAL COMPOUNDS/28:1:7-22:Winter 1991. 

NONVERBAL/28:1:45-63:Winter 1991. 

ORGANIZATIONAL COMMUNICATION/28:4:305-310:Fall 1991. 

PEDAGOGY/28:2:131-140:Spring 1991; 28:2:141-152:Spring 1991. 

PERCEPTIONS /28:1:45-63:Winter 1991. 

PERSONNEL /28:4:312-324:Fall 1991. 

PERSUASION/28:3:187-212:Summer 1991. 

PRESENTATION COMMUNICATION/28:3:213-232:Summer 1991. 

PRIVILEGE/28:3:259-276:Summer 1991. 

QUALITATIVE RESEARCH/28:1:63-78:Winter 1991. 

QUALITY/28:4:348-365:Fall 1991. 

RICHNESS/28:4:312-324:Fall 1991. 

SPEECHES /28:4:326-346:Fall 1991. 

STRATEGIC CHOICE/28:3:187-212:Summer 1991. 

THEORY/28:2:97-99:Spring 1991. 

TIES/28:4:367-386:Fall 1991. 





106 The Journal of Business Communication 29:1:Winter 1992 





WRITING/28:2:131-140:Spring 1991; 28:2:141-152:Spring 1991. 


REVIEW INDEX 


A Handbook for the Study of Human Communication: Methods and Instru- 
ments for Observing, Measuring, and Assessing Communication Proces- 
ses/Charles H. Tardy. Norwood, NJ: Ablex Publishing Corporation, 1988. 
28:2:166:Spring 1991. Daphne A. Jameson. 

Business Buzzwords: The Tough New Jargon of Modern Business/Michael 
Johnson. Cambridge, MA: Basil Blackwell, Inc., 1990. 28:2:162:Spring 
1991. Daphne A. Jameson. 

Collaborative Writing in Industry: Investigations in Theory and Practice/Mary 
M. Lay and William M. Karis. Amityville, NY: Baywood, 1991. 28:4:391:Fall 
1991. Daphne A. Jameson. 

Communicating for Managerial Effectiveness/Phillip G. Clampitt. Newbury 
Park: Sage, 1991. 28:4:395:Fall 1991. Daphne A. Jameson. 

Equivocal Communication/Janet Beavin Bavelas, Alex Black, Nicole Chovil, 
and Jennifer Mullett. Newbury Park, CA: Sage Publications, 1990. 
28:2:157:Spring 1991. Daphne A. Jameson. 

Father, Son & Co.: My Life at IBM and Beyond/Thomas J. Watson, Jr. and 
Peter Petre. New York: Bantam Books, 1990. 28:4:390:Fall 1991. Daphne 
A. Jameson. 

Listening Behavior: Measurement and Application/Robert N. Bostrom. 
28:4:388:Fall 1991. Daphne A. Jameson. 

Managerial Literacy: What Today’s Managers Must Know to Succeed/Gary 
Shaw and Jack Weber. Homewood, IL: Dow Jones-Irwin, 1990. 
28:2:162:Spring 1991. Daphne A. Jameson. 

Organizations and Communication Technology/Janet Fulk and Charles Stein- 
feld. Newbury Park, CA: Sage Publications, 1990. 28:2:160:Spring 1991. 
Daphne A. Jameson. 

Speak No Evil: The Promotional Heritage of Nuclear Risk Communica- 
tion/Louis Gwin. New York: Praeger, 1990. 28:4:392:Fall 1991. Daphne A. 
Jameson. 

Technical Writing in a Corporate Culture: A Study of the Nature of Informa- 
tion/Christine Barabas. Norwood, NJ: Ablex Publishing Corporation, 1990. 
28:2:153:Spring 1991. Daphne A. Jameson. 





Copyright of the author-written papers published herein is vested in the 
individual authors. Permission to quote from, or to reprint, these papers 
must be obtained from the authors. 

















